Cl'safety andicomplia )
comprehensive programs require not only an ongoingidailyAéommitment but also continuous improvement in order for

promotional products providers to stay curren state and federal compliance regulations.
Quality Certification Alliance (QCA) is the promotic stry’s only proactive, comprehensive product safety
and compliance solution designed to meet the needs of the supply chain, including promotional products suppliers
and distributors as well as their corporate clients.
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* *  The QCA Compliance Journey/begins with anjinitial self-certification
» Phase. This is a QCA Applicant’s commitment to making compliance
¥ part of its standard operating procedures.
This is followed by a rigorous self-assessment that
begins with a gap analysis to identify process and
procedure voids. It continues with an intensive
development of a comprehensive compliance
manual that ensures the QCA Applicant has an
effective program for detecting and deterring
unsafe or non-compliant product before it
enters into the supply chain. This process can take
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\ Throughout the continual process, five critical areas are evaluated to

ensure comprehensive compliance.

Fortune 1000 company product recalls and the resulting headlines continue to place even more importance
on requiring your supplier partners to not only understand the regulatory environment but also rise to the
challenge of maintaining transparency and control of their supply chains.
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